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Gov. Scott Unveils “Must Be the Sunshine” TV Ad

 

Disney, Universal, SeaWorld & Busch Gardens join together in VISIT FLORIDA ad

 

 

TAMPA – Today, Governor Rick Scott unveiled VISIT FLORIDA’s newest ad campaign to help position the Sunshine
State as the No. 1 vacation destination in the world.  The Governor previewed the first TV spot of the ‘Must Be the
Sunshine’ campaign for Cabinet members and Tampa Bay community business leaders during a kick-off event for the
Florida State Fair.

 

Governor Scott said, “This new TV ad campaign from VISIT FLORIDA is the newest part of their work to make Florida the
No. 1 travel destination in the world. This ad is also the first time Disney, Universal, SeaWorld and Busch Gardens came
together in a TV ad to promote our state. Our tourism industry generates 23 percent of Florida’s sales tax revenue and
employs more than 1 million Floridians. To keep this important economic engine going, we invested $75 million in our
Florida Families First budget this year to support VISIT FLORIDA and their continued efforts to increase tourism.”
 
The campaign, which includes elements in television, cinema, radio, print and even jumbotrons, subway station
takeovers and train wraps, will begin appearing on this weekend. The TV ad will first run in the Detroit market this Sunday
during the Grammy Awards. The ads will appear through early June in Florida markets, and additional markets in Atlanta,

Boston, Chicago, Dallas, Detroit, New York, Philadelphia and Washington, D.C.
 
"What makes Florida so great?  It’s not just our beaches, or our theme parks, or our rich history and culture.  It’s all those
things and so much more,” said Will Seccombe, President and CEO of VISIT FLORIDA. “‘Must Be the Sunshine’ is all
about inspiring travelers with compelling stories of epic Florida vacations that ensure they choose us over other
competing destinations.”
 
The ‘Must Be the Sunshine’ campaign marks the first time Disney, Universal, SeaWorld and Busch Gardens are all
partnering in the same television commercial, alongside the Viva Florida 500 initiative, Florida State Parks and a host of
other VISIT FLORIDA industry partners. 
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other VISIT FLORIDA industry partners. 
 
Through their consistent participation in VISIT FLORIDA’s co-op marketing programs since the organization’s founding in
1996, the Florida tourism industry has generated a nearly 2-to-1 match of all public funding dollars invested. 
 

‘Must Be the Sunshine’ is also the first major product of VISIT FLORIDA’s creative relationship with Miami’s SapientNitro.
Hired in December 2011 for its digital marketing prowess with such brands as Coca-Cola and Nike, Sapient traveled the
state to report on visitors’ vacation inspirations and turned that research into advertising that is rich in color and personal
experiences.

Here are the reactions of several of VISIT FLORIDA’s industry partners who are participating in the campaign:

Tammy Gustafson, Director of National & Group Sales with Universal Orlando Resort
“Our strategic partnership with VISIT FLORIDA is strong.  And increasing awareness of Florida as a tourism destination
brings direct, positive impact to our tourism industry and to our economy.  That means growth for local businesses and
jobs for our residents.”

Terry Prather, President of SeaWorld Orlando
“Every 85 visitors to the state support one tourism job.  With the launch of this creative new campaign, VISIT FLORIDA is
certainly doing its part to bring more visitors to the state and create jobs for more Floridians.” 

Herschel T. Vinyard, Jr., Secretary of the Florida Department of Environmental Protection
“Florida’s 171 state parks, trails and historic sites are pleased to partner with VISIT FLORIDA in sharing the beauty of our
state with the world. We are thankful to VISIT FLORIDA and Governor Scott for the work they do to promote our state
parks and the many nature-based recreation opportunities we offer to visitors.”

 

To view the television ad previewed today by Governor Scott, as well as other elements of the ‘Must Be the Sunshine’
campaign, please cut and paste the following URL into your browser: http://visitflorida.org/am/
downloads/mbts/kidsarealright.html.
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